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The G4 Sustainability Reporting Guidelines  
published by the Global Reporting Initiative were used 
as a benchmark for drafting the 2014 Cerealto Report. 
The table below contains the essential and specific basic 
content that Cerealto identified as relevant, according 
to the aforementioned information framework.

Indicator

G4-1

G4-2

G4-3

G4-4

G4-5

G4-6

G4-7

G4-8

G4-9

G4-10

G4-12

G4-13

G4-14

G4-15

G4-16

G4-17

G4-24

G4-28

G4-29

G4 -30

G4-31

G4-32

G4-34

G4-56

G4-EC1

G4-EC7

Description of the Indicator

Statement from the most senior decision-maker of Cerealto Siro Foods about the relevance of sustainability to 
Cerealto Siro Foods and Cerealto Siro Foods’ strategy for addressing sustainability.

Description of key impacts, risks and opportunities.

Name of the company

Primary brands, products and services of Cerealto Siro Foods.

Location of Cerealto Siro Foods’ headquarters.

State the number of countries where Cerealto Siro Foods operates and name the countries where either 
Cerealto Siro Foods has significant operations or that are specifically relevant to the sustainability topics 
covered in the report.

The nature of ownership and legal nature.

State the markets served (including geographic breakdown, sectors served and types of customers and beneficiaries).

Report the scale of the company (employees, etc.).

a. Number of employees by employment contract and gender.
b. Number of permanent employees by employment type and gender.
c. Workforce size by employees, supervised workers and gender.
d. Workforce size by region and gender.
e.  Report whether a substantial portion of the Cerealto Siro Foods’ work is performed by workers who 

are legally recognised as self-employed or by individuals other than employees or supervised workers, 
including employees and supervised employees of contractors.

f.  Report any significant variations in employment numbers (such as seasonal variations in employment in 
the tourism or agricultural industries).

Describe the supply chain of Cerealto Siro Foods.

Report any significant changes during the reporting period regarding the size, structure, ownership or supply 
chain of Cerealto Siro Foods.  

Report whether and how the precautionary approach or principle is addressed by Cerealto Siro Foods.

List externally developed economic, environmental and social charters, principles or other initiatives to 
which Cerealto Siro Foods subscribes or endorses.

List memberships of associations (such as industry associations) and national or international advocacy 
organisations in which Cerealto Siro Foods holds a position or participates. 

a.  List all entities included in the Cerealto Siro Foods’ consolidated financial statements or equivalent 
documents.

b.  Report whether any entity included in Cerealto Siro Foods’ consolidated financial statements or equivalent 
documents is not covered by the report.

Provide a list of stakeholders engaged by Cerealto Siro Foods.

Reporting period (such as fiscal or calendar year) for information provided.

Date of most recent previous report (if any).

Reporting cycle (such as annual, biennial).

Provide the contact point for questions regarding the report or its contents.

a. Report the ‘in accordance’ option that Cerealto Siro Foods has chosen.
b. Report the GRI Content Index for the chosen option.
c. Report the reference to the External Assurance Report if the report has been externally assured.

Report the governance structure of Cerealto Siro Foods, including committees of the highest governance body.
Identify any committees responsible for decision-making on economic, environmental and social impacts.

Describe Cerealto Siro Foods’ values, principles, standards and norms of behaviour, such as codes of conduct and 
codes of ethics.

Economic value generated and distributed.

Development and impact of infrastructure investments and services supported.
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Indicator

G4-EC8

G4-EC9

FP1

FP2

G4-EN1

G4-EN3

G4-EN8

G4-EN23

G4-EN27

G4-EN32

G4-LA1

G4-LA9

G4-LA10

G4-LA11

G4-LA12

G4-HR10

G4-SO1

G4-SO9

G4-PR1

FP5

FP6

FP7

Description of the Indicator

Indirect economic impacts and significant impact thereof.

Percentage of costs corresponding to local suppliers where significant operations are developed.

Percentage of purchased volume from suppliers compliant with company’s sourcing policy. 

Percentage of purchased volume from suppliers that is verified as being in accordance with credible international 
standards on responsible production. Broken down by standard.

Materials used (weight or volume), comparing renewable materials vs. non-renewable materials. 

Energy consumption by Cerealto Siro Foods.

Total volume of water by supply source.

Total weight of waste managed by type and treatment method.

Mitigation of environmental impacts of products and services.

Percentage of new suppliers that were screened using environmental criteria.

Total number and rates of new employee hires and employee turnover by age group, gender and region.

Average hours of training per year per employee by gender and employee category.

Programmes for skills management and lifelong learning that support the continued employability of employees and 
assist them in managing career endings.

Percentage of employees receiving regular performance and career development reviews, by gender and employee 
category.

Composition of corporate and workforce governance bodies and breakdown per employee category according to 
gender, age group, minority group membership and other indicators of diversity.

Percentage of new suppliers that were screened using human rights criteria.

Percentage of operations with implemented local community engagement, impact assessments and development 
programmes.

Percentage of new suppliers that were screened using criteria for impacts on society.

Percentage of significant product and service categories for which health and safety impacts are assessed for 
improvement.

Percentage of production volume manufactured in sites certified by third parties according to internationally-
recognised food safety standards.

Percentage of sales volume that is lowered in saturated fats, trans fats, sodium and added sugars. Presented by 
product category.

Percentage of sales volume that contains increased nutritious ingredients, such as fibre, vitamins, minerals, 
phytochemicals or functional food additives. Presented by product category.
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Published by:
Cerealto Siro Foods

For any clarification, question or suggestion 
regarding this report, please contact:

External Relations
Cerealto Siro Foods

infocerealto@sirofoods.com

Other publication details
Publication date: May 2015

Spain
Madrid
Paseo Pintor Rosales, 40
28008 Madrid
Spain
Tel. +34 914 547 800

United Kingdom
Chilworth
The Old Manor House
Chilworth, Guilford GUA 8NE
United Kingdom
Tel. +44 0 1483 561 203

United States
San Antonio
203 South Saint Mary’s Street, Suite 160
San Antonio, TX 78005
USA
Tel. +1 210 858 78 50

Portugal
Sintra
Beloura Office Park. Edificio 4
esc. 2.7 piso 2
2710-694 Sintra
Portugal
Tel. +351 219 242 897

Benavente
Estrada do Miradouro
2130-029 Benavente
Portugal
Tel. +351 263 519 300

Italy
Bologna
Via Dello Scalo, Nº 10/6
40131 Bolonia
Italy
Tel. +39 0514 122 418

Silvano D’Orba
Via Lerma, 68
15060 Silvano d’Orba (AL)
Italy
Tel. +39 0143 882 309

mailto:infocerealto@sirofoods.com


www.cerealto.com
Paseo Pintor Rosales, 40

28008 Madrid - Spain

Tel. +34 914 547 800

http://www.cerealto.com
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